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I N C L U S I O N : M A K E I T P O S S I B L E

https://www.linkedin.com/company/diversity-diversitylab-it-/
https://www.instagram.com/diversitylab/?hl=it
https://twitter.com/DIVERSITYLAB
https://www.facebook.com/diversitylab.it/
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Diversity is a Foundation committed to enhancing

inclusion, against prejudice and discrimination.

The goal is to foster a vision of the world that

considers multiplicity and differences as values and

precious resources for everybody.

”Making a difference without differences”

https://www.linkedin.com/company/diversity-diversitylab-it-/
https://www.instagram.com/diversitylab/?hl=it
https://twitter.com/DIVERSITYLAB
https://www.facebook.com/diversitylab.it/
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Diversity
people

Francesca Vecchioni
President

Institutional Relations/Public Affair

Gabriella Crafa
Vice President

Business Relations/Strategic D&I Projects

Maria Chiara Nicolini – D&I Project Manager

Meredith Williford - D&I Project Manager

Giorgia Di Pasquale - Creative Director 

Francesca Bonfanti - Digital Communication 

Manager

Data Fuel Team
analyst and data expert

Creative Factory
video make and digital expert

Mind Gym Team
neuroscientist

Academic and supplier
network

LAB

The strength of our project lies in the people

who make up the core team of Diversity and

the ability to make use of a vast network of

partners, including universities, research

institutes, local authorities, companies and

national and international non-governmental

organizations.

Head, heart and skills

https://www.linkedin.com/company/diversity-diversitylab-it-/
https://www.instagram.com/diversitylab/?hl=it
https://twitter.com/DIVERSITYLAB
https://www.facebook.com/diversitylab.it/
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The fronts on which Diversity articulates

its commitment are 4 and are linked by the

common thread of an inter-dimensional

approach on all areas of diversity and by a

constant contamination with innovation.

+10 years of D&I commitment

We design equal representation in 

media (on/off screen) and 

information.

We design Diversity Transformation 

paths for companies that consider D&I 

a resource and a competitive 

advantage.

The Oscars of inclusion, the only 

event that rewards the representation 

of diversity in the media and in 

digital. platforms.

Diversity

Media Awards

Business event dedicated to 

inclusive brands which promotes the 

first Italian Index that links 

consumption and diversity.

Diversity

Representation

Diversity

Transformation

Diversity

Brand Summit

Diversity
at glance

https://www.linkedin.com/company/diversity-diversitylab-it-/
https://www.instagram.com/diversitylab/?hl=it
https://twitter.com/DIVERSITYLAB
https://www.facebook.com/diversitylab.it/
https://www.youtube.com/watch?v=briDPsFE1Ks
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GENDER DISABILITY ETNICITYRELIGION OR CREED

AGE LGBT+SOCIO-ECONOMIC

STATUS

DiversityDiversity

https://www.linkedin.com/company/diversity-diversitylab-it-/
https://www.instagram.com/diversitylab/?hl=it
https://twitter.com/DIVERSITYLAB
https://www.facebook.com/diversitylab.it/
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Intersectionality

https://www.linkedin.com/company/diversity-diversitylab-it-/
https://www.instagram.com/diversitylab/?hl=it
https://twitter.com/DIVERSITYLAB
https://www.facebook.com/diversitylab.it/
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https://www.linkedin.com/company/diversity-diversitylab-it-/
https://www.instagram.com/diversitylab/?hl=it
https://twitter.com/DIVERSITYLAB
https://www.facebook.com/diversitylab.it/
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91% of men and 86% of women still have at least one prejudice against women

Around 15% of the global population lives with some form of disability

World’s population is projected to grow to 8.5 billion in 2030. The 

largest increases in population will take place in India, Nigeria, 

Pakistan 

By 2050, one in six people in the world will be over age 65

Major religious groups are Christianity (31.4%), Muslim (23.2%), Hinduism 

(15.4%) 

1.3 billion people are multidimensionally poor

In Europe 61% of LGBT+ people still avoid often or always holding 

hands in public with their same-sex partner

https://www.linkedin.com/company/diversity-diversitylab-it-/
https://www.instagram.com/diversitylab/?hl=it
https://twitter.com/DIVERSITYLAB
https://www.facebook.com/diversitylab.it/
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Markets are made of people
Organizations are made of people

https://www.linkedin.com/company/diversity-diversitylab-it-/
https://www.instagram.com/diversitylab/?hl=it
https://twitter.com/DIVERSITYLAB
https://www.facebook.com/diversitylab.it/
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https://www.linkedin.com/company/diversity-diversitylab-it-/
https://www.instagram.com/diversitylab/?hl=it
https://twitter.com/DIVERSITYLAB
https://www.facebook.com/diversitylab.it/
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gabriella.crafa@diversitylab.it

https://www.linkedin.com/company/diversity-diversitylab-it-/
https://www.instagram.com/diversitylab/?hl=it
https://twitter.com/DIVERSITYLAB
https://www.facebook.com/diversitylab.it/
https://www.linkedin.com/company/diversity-diversitylab-it-/
https://www.instagram.com/diversitylab/?hl=it
https://twitter.com/DIVERSITYLAB
https://www.facebook.com/diversitylab.it/
https://www.facebook.com/diversitylab.it/
https://twitter.com/diversitylab
https://www.instagram.com/diversitylab/?hl=it
https://www.linkedin.com/company/diversity-diversitylab-it-/?originalSubdomain=it

